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e Thié 1s 'to cerﬁfy:tiiat PO
 IRYNA TALANCHUK =
Has partlclpated n the trarnmg program
. MARKETING _
The trammg program embraced 4 modules 125 hours
penod frorn 20, May to 20 June |

v ':'-Modul 1‘ Strateglo marketmg and busmess modelmg 40 hours of classroom and
ok 'zndependent work. ' AN AN AR

_Modul 2. Intemet marketmg of the European Umon Features of the use of Internet space in
. the economy, the specifics of marketing research on the Internet, features of the formation of =
-~ product policy in the EU, mcludmg virtual goods, pricing strategies and methods marketmg
- communication aetwltles -30 hours of classroOm and mdependent work.

X Modul 3. Marketmg Innovatlon theoretical and methodologrcal prmcrples and experrence of
o _-1mplementatron in eu countnes -30 hours of classroom and mdependent work. '

_ A M"d“l % Social responsrbrhty 1‘ ealmes and prospects of lmpiementanon in the EU 25
S =..hours of classroom an_ indenenden X

4 Headof Instltute @% Assoc Prof, Dr. Rima Bakutyté

~ Program registration No. 20-479



